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Oral communication skills and listening comprehension skills to gain
confidence and fluency in interpersonal and presentational communication. Basic
study skills: reading, writing and those required for vocabulary development and

information retrieval used for undertaking basic research.

GE1004 AMWNAUIMIUSTIY 3(3-0-6)
Language and Culture
AUFUT LS sEnI 191w AT TausTSuon SR LI T I nwas Vw3 v T
M3nsEnumsTausssuiun wiidneiu 3nsnavesTmusssufidiiedTauinisuesniw
yuusssudonyszindlnazAatiausssy Saussmiunsldnwilunduendou nwdu
Lﬁamiasﬁmﬁuaé’mﬁua ANLATEYVRINTIE MSIEN T lTTUnIIuR1sliAaUs

AMLUINNTEINT anUuINgINITINNITUNLUTHA 10



1.2) nuNYBeAIanTLAZEIRNAENS 12 wieha
SWAIT VDIV WATANDZUIYTIEIU um-u-n)
GE1301 msillaq asegnauaszdenuing 3(3-0-6)

Thai Politics, Economics and Society

% a

ANwIDILUIAUAAKAEN1TANYITENAAYNEITUTTUUAIAL LATYTAD was

o

N9i09wedlng  AaBAIUAINAURUSTRINIANTTUU 1ATIZRUATERA 9 RTINS NananIs
WaguuUamedaay 1Asugia waznsiiles avSnavessruuding Asugnauwazn1siilesnd

ABNITUTVNTIIUNIT STIAMAY wa0IANITUNITY

GE1302 awdsudnw 3(3-0-6)

ASEAN Studies

Anw1 AATwRanInglenansvetenden dnuazn1sloInIsUNATeN LASYTNI
darnuazTusssy AnuaINaIevesUssmaaunnedeu mwdiAy Anudunives
ondawisatunisnens Taseade anusuflovesendeuludusieg anuduuives
Usenauendeuy N UnTkarnganineveslssynaNendeuy NMsmseNaliigusyuay
ondeuvatlngludunineinsuyed esugin denunaziausssy wafiusemalngagldu
PnMigussniatendey unumvesingluendeu unumvese@euludiaulan lag
lnsguIun1sAn nsguIuAIsaUAutaYa NTzudunIsUSUR nTEuIunIININdeAY
ﬂszmumsLw%agamumszﬁumLLﬁ{]f,gmLﬁ@iﬁtﬁmmmifﬂmwﬁﬂa AsgutinluaIud1Ay
vosn1ssunguendeu Ianuniagilalunsduanndnvesendew fanudiladudse
aundnveslszimalunguendsunararunsoufifnuduandnifvesdenuondeuuas
Jsumlunisegsiuiuluussnauenduusg1aiiniuas

GE1304 nguangludinusedniu 3(3-0-6)

Laws in Daily Life

ngminesEsssuyyMiieIuansuasnifivemaiiieos Ussanangruneusisuaz
widlvd ngnaneningdunistygn Ussunangmaneogn uagnguanediieidesty
TAInUs2ITU 10U WIgT1vURaRaI19INUN WzT Uy QRsnanialilny wizsuly R
nzifousuns wessvtydRnofudsnndonasansyuvy

AMLUINNTEINT anUuINgINITINNITUNLUTHA 11



a

GE2301 Smusssulneiuniilaygyriiesiiu 3(3-0-6)

Thai Culture and Local Wisdom
ANYIANNNLIY ANBMY ANAIAY AIUKAINYAIBLAZNITNAIUITDITAIUS TN

LLazQﬁﬂzyzyﬂﬁaqﬁlusiaﬂﬁﬁﬁa%%iuaﬁmLLazﬂmﬂ’maqé’mmmm NANTENUVDINIT
Wasuulaswesdawindouse imusssunaznidygyrviosdu n1suaremvseleviann
'MuﬁiiuLLazqﬁﬁcgzgwﬁaaﬁu%wnGmﬂismﬂ mMsaziasuazausiufiazdesdiuleune
uazngmangluniseysny mduaiunasiaunnitiyaviesiu Wevsslemivosdsaslng §
Anwlussinidfewulassnisinviniaujifdietienasdanuidildannisinely
oaeulufnuiiinsgsianmauiduaieesyuruviosiulusuun

1.3) nguaniadans neraans uasmalulag 9 vddeda

Wi Fedwuazdasuneseivn um-u-n)
GE2401 nenaaniuazmaluladiianisiaunannniin 3(3-0-6)

Science and Technology for Improving the Quality of Life

WWIAA UnumiazauiImtaInemansuazimalulaglunisiaunaunin
Fin nszurunisuazn s Ine maniuazmalulad  anuduiiudvesdidiniy
N3N INTTIINTR NsFeans Mstharudmanermansindszendlunisimunnunndin
NANTTNUYRIANNANIMIIMAINe e an IfTdeuywe aninuwindon daau nnsilesuay
Tusssy Msdiauivndg madnermaniwazinalulaguiussendlun1siauinunin
Finvesynmauazdsnuogindugy

GE2410 AflAAEASUASEDA 3(3-0-6)
Mathematics and Statistics
Anwanuimluifefuademansuazadansndudmsunisuimsgsia Tdud

s2i0puiBn1svneadd AnuunRzidu nsUsTIMAT NInRdeUANNRgIY NMSALATIZRAIY

wUsUs9U auNIIIaY NMsnenIaluan1sinaulaniegsia nqunsdndulalusunsudedu

NOUNY FIRUULAIADY NATANITUTHIUNALAZNINTIVEEULATING

GE2420 waluladansauine 3(3-0-6)
Information Technology
Anvdoyaasauna uinnsdesuvesnisieastoys wasaierirouiimes
wdnnsuardsnsudtmdenseuiunmanalulaBarsawnea nsidenldindodiolunis
durudoyarusruuasovelaegsgniawnanza Ingdivinvenseuiunisimalulad
ansaumanldlunsuidym uagamnsmiwondufinyszgndldlunisin e
Usgnsnmlunisianuldegiamngay

AMLUINNTEINT anUuINgINITINNITUNLUTHA 12



2)  RUNIVUWANIE 94 “nuenn

2.1)  NgNIYILAU 51 wddenn
SUEIYT VDIV IHATANDSUIYITIEIUN un-u-n)
BG3001 N1¥18INOEFINT 1 3(3-0-6)

Business English 1

A four-skill introductory course providing basic knowledge of business
concentrating on inter-office communication. Variety of business terminology and
expressions through related topics which include office organization, telephoning,
making arrangements and appointments, social contact, business correspondence in
the office (memo, notes, notices, announcements), letters of inquiry, quotation and

ordering, and applying for a job (resume and coverage letter, application forms).
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Business English 2

Pre-requisite : BG3001 N1¥189Nq¥§3N 1

Providing a chance to explore business concept world-wide with
concentration on domestic and international trade. Encouraging students to be familiar
with the language used in various fields and situations of business transactions,

Information technology retrieval recommended.
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Business Finance
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YUIANAN UAZVUININEY NITIAYIIUHUTIAY mﬁméﬂy’qqiﬁa NSUIUITIANTATHAALAY
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BG2406 N1SUIMITNSHER 3(3-0-6)
Production Management
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BG2501 N13N1HBINT 3(3-0-6)
Taxation
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BG2502 n1sUnyTiientsdants 3(3-0-6)
Managerial Accounting
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BG3402 nHNU18FINY 3(3-0-6)

Business Laws
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BG3701 N153LATIZMATIUIUNE 3(3-0-6)
Quantitative Analysis
nsgvauMsandaula wazusslvvivesnisldimaianisadnmansidausuie
iiethelunsdndula Toun amnanhazndu uugiilonisdadula (Decision Trees) fuuy
WWIAUAIALNGD (Inventory Model) TUsUATULEaLEUnTS (Linear Programming) tnAalanis
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BG3704 &BALATNITAVENINGINA 3(2-3-4)

Statistics and Business Research

AUAIATYVBINTTITENNTIND %’jumauuaﬁ%ﬁwLﬁ%ﬂﬁ%’ﬂ%ﬂﬁiﬁﬂ ALy
Renduadn waznsihmnusluuszgndldlumside affnssan 1dud Adndu fevazuas
gn31du N15IAINAIN N15TANIINTEANY NITTIRAUFURLS adfeyuu laun NS adey
ANLUANGANSALRAY NMTIATIEEALLUTUTIU Manaaeulaaund nslisgianduius
LAZNTAANBY NSLAUBLATINITIY

BG4601 gNSANEAINITIANIS 3(3-0-6)
Managerial Strategies
YBUTUATNAILINTIANIT UnUImmtTivesnisdanig nmsimuanisianas
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BG4903 duuuin1sinnisiuladafnduaznisAivienau 3(2-3-4)
Seminar in Logistics and Cross-Border Trade Management
FaunsunAnnsinnsauladannduarnsaiieuay Ansigiussinulym
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GM2001 §snasEnineUssing 3(3-0-6)

International Business
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GM2102 AM5INUHULAZNITUITVITIATINTG 3(3-0-6)
Planning and Project Management
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UtRem nsdavilassmsiienisdndulalunsamulasens wellansnaunuufifo
LaENTIATIEAlTINsLazHanaununsaululaging MsUsediunalasenis

GM3001 WRANTIUBIANS 3(3-0-6)
Organizational Behavior
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GM3003 NITHAILILALIBNLUUBIANTT 3(3-0-6)
Organizational Development and Design
Ay1UsAUnaY : 3561101 BIANTITUALNITIANTT
winAnuazdadedrAgylunisiauisednis Inen1sindnnsusmsigangfnssy
manfidnlflunsidsuutas msdeudimaialumsimuiesdnng 1aud madalunis
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GM3005 n1sHaLIUsEaNSA WluNIsTINeIU 3(3-0-6)
Performance Efficiency Development
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GM3102 STUUASEUWAIRDNSIANIS 3(3-0-6)

Management Information Systems

AudIAyesTTULasaume Jeyauazarsaunaduluuszlevdlun1sdnnis
99AUTENOUVRITTUUATAUMNALIBNITAANIS AUFUNUSTENIN90IAUTENOU UNUI
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GM3104 a1azdiuazmsvitenundudia 3(3-0-6)
Leadership and Teamwork
funarnizdin audnvuzuazunummifivesfinfasddiudaslunis
i@suadananmaIy unumvesgilunisihewduiin msadefinnuifiussansam
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GM4901  Fu3UINITIANT 3(2-3-4)

Seminar in Management

Fawn1suurRnnsanng ngensinnisaielug wazdesiziussiaudgn
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GM2201 N1599N1SEIUNU 3(3-0-6)

Office Management

auiaudlalunisaiunuvesdiineny unuimeeanisindiinau
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GM3201 msldpaufiamadifionsianis 3(3-0-6)
Program Application for Business Management
msldmenfinnesifuindssiiolumsdanissusuyana nMslu nsuseiude
N15059u53 15aNeIU1a A55UIATTHINYE 537901501 N15AUAINITNES KaENITIANIT
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GM3402 A153ANISTINIVUIANAUAVUINE DY 3(3-0-6)

Small and Medium Business Management
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fAerdoddunisdiuiugsiavuianatsuazvuingen nMsEudulsznougina nsadmu
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GM4101 39INY19ANTS 3(3-0-6)
Organizational Psychology
wuIAANI9IRINelunIsInn1Tluesfns Mslaaninelunsiaszilazitnla
WoANsIUYRIYARalueIAns MIlia1USnwiuarn1sgela mslddninelunsdndenynas
e Fninenlunisadrsduiusamlunisinnusindugdu uazaiunsauiui
Taenadostunsasunlaedsinis

GM4102 uyweduwusluadng 3(3-0-6)

Human Relations in Organization

vz wnauAn veuwalastadesuluiuguresnuduiusseninayana
NAULAZBIANIT naonIuntiIfiLazAufuinveudediny nsAndedoaisuay
nsUszanuau Msdmdnaauunslunsdeasunyveduiusiuesnnms

GM4103  N153ANITUIIIUTUNUSUASN UUIBLTINY 3(3-0-6)

Employee Relations Management and Labor Law

AyUeAuniau : BG1802 N133ANTSNINEINTULWE

Usziaanuduun ansfanihd Snquszasd Jgminazguassaveanisdnnis
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2. NGUIVINTTAAA
Y 10IAY 24  wiqwhn
MK2001 n159anTsANdeuazA1Uan 3(3-0-6)
Wholesale and Retail Management
ALY UNUINTBINTSANEaENSAUEN YaTide S1udn nsdnudns

¥ [ o s
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MK2102 weinssuguslag 3(3-0-6)
Consumer Behavior
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MK3001 A13UINRITNI5AAA 3(3-0-6)
Marketing Management
AUFIAYVDINITUTNITNITAAIN wmmwﬁﬂﬁﬁuaqé’ﬁmimsmam n1399
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MK3003 Nagnsn1snain 3(3-0-6)
Marketing Strategies
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dierhanimusuleuguaseRunagnsmensnaafiangay

MK3005 n133AN15anANduNuS 3(3-0-6)
Consumer Relationship Management
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iieifinauAlunisaieruduiudszninegnddvesansldainisaussgndldlaiu
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MK3102 A1saaalan 3(3-0-6)

Global Marketing
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MK3104 §unu1n19n15nann 3(2-3-4)
Seminar in Marketing
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MK4901 n157398na10 3(2-3-4)
Marketing Research
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MK2201 S3UUaISEUNANISAANN 3(3-0-6)
Marketing Information Systems
AIUNUNY LUIAR w]mwLLawﬁwﬁmmﬂwﬁmzwgm%’agaémzmums
A1TAUNANNAITAAIN NTEUIUNTIUAITUNAUBUAEHRIUITEYANIINITAAIA N1TLETEUY
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MK3201 N1330N1SHAATMIILELIIAY 3(3-0-6)

Product and Price Management

AUNUEVBIHANA I UTeinNvoIndndnel n1sTan1sHandud nagns
HAAA9 NTEUIUNITATANAIVRIATIAUAT N15a8T19N135UFTURTIEUAT NTBUIUNIS
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MK3402 N159AN15989N19N1SAAA 3(3-0-6)
Marketing Channel Management
n139an13naInveIinanludiunisvuds n1siAusnwdud n1sdesei
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NSIMH LA ATUANYBINNTIATINUNY

MK4101 n133an1suasinAllAnIsvIe 3(3-0-6)

Sales Management and Techniques

yivesuImsnuwelugsiore 4 msumsminaune M3IURLNTY
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MK4102 ms?iamimammmﬂLLuugimﬂnﬂs 3(3-0-6)
Integrated Marketing Communication
AAUNUNE ﬂizmumi?‘%amimqmmm@qugﬁmms Usslevivesnisioans
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MK4103 n15AAIAUINIT 3(3-0-6)

Service Marketing
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MKA104 n1saannLivedn 3(3-0-6)
Social Marketing
LunAanieUivgImenisaaiafisaiunwdnvaluesesdnsuazinerdym
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MK4105 n1saaadmiugusenaunis 3(3-0-6)
Marketing for Entrepreneur
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MK4106 31953 1UNARS a0 3(3-0-6)

Product Standard
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MK4107 n153AN153A 3(3-0-6)

Procurement Management

nanns unum wihikazasesssulunsdam nsdanisldgunu nsimun
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MK4108 A153LAS1ZABIUSHIUNIeNITAaIN 3(3-0-6)
Quantitative Analysis for Marketing
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MK4109  Usymiitagn1en1snann 3(2-3-4)
Special Problems in Marketing
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FB2001 MaIANISHRUBAZEAIUUNISHY 3(3-0-6)

Financial Markets and Institution
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FB2102 N159ANTSSUIANITWIEIVE 3(3-0-6)

Banking Management
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FB3001 N1SULAZNITEUIATTIZNINUTEINA 3(3-0-6)
International Finance and Banking
JyrUeAunau : BG1302 AM5IUSIND
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FB3003  N15919UHULAZAIUANNIINITIRY 3(3-0-6)

Financial Planning and Controlling
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Working Capital and Liquidity Management
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Financial Analysis
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Principles of Investment
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Seminar in Finance and Banking
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Credit Management
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Personal Financial Management
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Financial Information System
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Public Finance
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Finance Accounting
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Finance for Import and Export
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Financial Risk Management
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Internal Audit
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Preparation for Cooperative Education and Field Experience

in Business Administration
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Cooperative Education
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Field Experience in Business Administration
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