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ABSTRACT

The research aimed to study the marketing mix affecting product purchasing
Decision Towards Shopee Application In Wangnuea Subdistrict Municipality Lampang
and to study the relationship between the marketing factor products purchasing
Decision Towards Shopee Applicaton In Wangnuea Subdistrict Municiplity Lampang.
The samles were 374 customer of Users or purchase products through the Shopee

Application In Wangnuea Subdistrict Municipality Lampang. The instrument has used



a questionnaire which the data analyzed by percentage, average, t-test and F-test or
One-Way Analysis of Variance.

The research found that the marketing mix Affecting Product Purchasing
Decision Towards Shopee Application In Wangnuea Subdistrict Municipality Lampang
was level, Which considering each factor was high level, namely Distribution,
Marketing promotion, Products and Price, respectively.

The relationship between the marketing factor products purchasing Decision
Towards Shopee Application In Wangnuea Subdistrict Municiplity Lampang was

significantly different at a 0.05 confidence level.

Key words : decision, Shopee Application, marketing mix
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