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The marketing mix factors that influence beef consumption decision-making in Pen

district, Udon Thani province
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Abstract

The objectives of this research were to examine personal factors, marketing
mix factors, and beef purchasing decision behavior, as well as to analyze the
relationship between the marketing mix and the purchasing decision process. Data
were collected from 400 respondents. The results indicated that most consumers
were female, middle-aged to elderly, had basic educational levels, and were engaged
in agricultural occupations, reflecting their important role in consumption decision-
making. The findings revealed that all seven dimensions of the marketing mix
influenced consumers’ purchasing decisions at a high to very high level overall. The
service process had the highest mean score (X = 4.049), followed by physical evidence
(X = 3.905) and people (X = 3.866), indicating the importance of systematic,
convenient, and prompt services, a suitable physical environment, and knowledgeable,
polite, and friendly staff. Product (X = 3.754) and place (X = 3.692) were also
important, while price (X = 3.588) and promotion (X = 3.507) were of relatively lower
importance.

In addition, consumers demonstrated careful purchasing decision behavior
across all stages, from problem recognition to post-purchase behavior. Pearson
correlation analysis showed that all seven dimensions of the marketing mix were
positively correlated with one another at varying levels, with most relationships being

statistically significant.

Keywords: personal factors marketing mix purchasing decision beef Phen District

Udon Thani Province
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